Audience Research & Validation

Maryvelle is a newly established international print magazine.

Before finalising the editorial direction and distribution model of both Maryvelle
Business and Maryvelle Private, structured pre-publication audience research was
conducted to define projected readership demographics and economic positioning.

Our audience profile is research-defined — not assumed.

Research Methodology

Audience validation was conducted through:

« Structured one-to-one interviews with business leaders, investors, tech founders,
developers, and medical professionals

» Controlled digital surveys distributed within curated international networks
 Professional background and sector analysis

» Spending behaviour and interest segmentation mapping

This research was conducted among 3420+ verified respondents across USA, Europe

and the Gulf countries.

Geographic Distribution

* 45% — North America
* 37% — Western Europe
*18% — Asia & GCC




MARYVELLE MAGAZINE

Maryvelle’s audience positioning is built on:

« Survey data

« Verified professional network analysis
« Structured interviews

* Spending and interest segmentation

Distribution Alignment

Research findings directly shaped:

* Editorial pillars

« Advertising categories

« Tone and depth of content

« Strategic placement environments

Research Confidentiality & Anonymity

All surveys and interviews conducted as part of Maryvelle’s
audience validation process were performed on a confidential
and anonymous basis.

Respondents participated voluntarily, with professional and
financial information collected in aggregated form only.

Individual identities are not disclosed publicly in order to
protect privacy and maintain discretion — particularly given the

high-net-worth and executive profile of many participants.

All published data reflects aggregated results and statistical
analysis derived from the research sample.
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Maryvelle’s controlled  distribution
model aligns physical placement with
the validated professional and
economic profile of the projected
readership.




